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This dissertation focuses on how institutional identity is constructed intermodally 
through images and texts, and attempts to establish a realization model at the 
lexicogrammatical stratum which is applicable to various genres of multimodal 
institutional texts in which images and texts co-occur. The genres are print 
advertisements, painting critiques and academic articles of linguistics, corresponding 
to advertising, educational and academic institutions respectively. The objective of the 
study is to justify the addition of semiotics modes other than language proper as 
effective resources to facilitate the construction of institutional identity. 
Emphasis of previous studies on institutional identity is primarily placed on the 
monomodality of language, and the main issues include sequence patterns or 
structural organizations or macrostructures, turn-takings and asymmetrical discursive 
rights, tending to explicate the orderly social activities. However, in terms of the 
perceivable realizations, few lexical choices or expressions have been explored, and 
there have been a lack of systematic studies at the lexicogrammatical stratum. Since 
linguistic resources are not the only outlet for communication, the current study will 
take a different path for institutional identity construction (IIC), discussing it 
intermodally in accordance with the three essential hierarchical relations of Systemic 
Functional Linguistics (SFL), namely realization, instantiation and individuation. 
Besides, in allusion to functional researchers’ case studies on identity construed 
through multimodal discursive features, a combination of quantitative and qualitative 
methods is adopted in the present study. Empirically, 100 multimodal texts of each 
genre are analyzed quantitatively and qualitatively and counted for the specific 
realizations in the realization model of IIC. It is hoped that the institutional identity of 
each genre will be construed through its unique discursive pattern. 
Realization refers to the relationship across levels of abstraction from phonology, 















reasoning, the abstract idea of IIC at the ideology stratum is interpreted as the 
emergently complex pattern of the generic pattern, which is correspondingly 
interpreted as the emergently complex configuration of field, tenor and mode 
variables at the register stratum. With a view to Conversation Analysis’ emphasis on 
local institutional identity and Critical Discourse Analysis’ presupposition of 
asymmetrical roles concerning institutional identity, this study treats this issue 
dynamically, both in a top-down manner and in a bottom-up manner. In the former 
case, along the abstraction declining cline, the institutional identity of each genre is 
presupposed in terms of its shared generic structure and register variables, while in the 
latter case, along the abstraction increasing cline, the realization model at the 
lexicogrammatical strata can verify the presuppositions. 
Instantiation refers to the cline relating system and text, being a hierarchy of 
generality. It relates the meaning systems to their specializations as registers and 
genres; at the same time, it generalizes recurring patterns across instances as text 
types. Each level along the realization dimension is instantiated. The construction of 
the realization model at the lexicogrammatical stratum is based on the coupling of 
images and texts in the framework of the three metafunctions at the discourse 
semantics stratum. In view of the complexity of IIC, a maximum of aspects is 
incorporated in the realizations including visual presentational process classifications, 
coding orientations and textual organizations, and verbal transitivity at the clausal 
level, personal pronouns at the lexical level, attitude systems both at the clausal level 
and at the lexical level and modality. In addition, the image-text relation is another 
decisive parameter. Statistics indicate that the multimodal institutional texts of each 
genre present their own discursive pattern. 
Being the hierarchy closest to IIC, individuation individualizes the meaning 
potential according to users. The institutional identity of each genre will be reflected 
along individuation and affiliation clines. Along the affiliation cline from persona, 
sub-culture, master identity to culture, the authors of multimodal institutional texts 
tend to employ certain realizations to align themselves with the communal 















will show the individual institutional identities of the authors, different from group 
institutional identities. The discursive pattern of images and texts shared by the 
institutional texts of each genre verifies the feasibility of the realization model in the 
construction of institutional identity.  
The study argues that an intermodal analysis can better explore the construction 
of institutional identity along with the ubiquity of image-text communication. 
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